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40 Market Place, Warwick, CV34 4DH 
Display of advertisement signs (1 set of individual matt letters on locators, 1 x 

bus stop sign, 4 x window vinyl graphics) FOR The Original Factory Shop 
---------------------------------------------------------------------------------- 

 

This application is being presented to Committee due to an objection from the 
Town Council having been received. 
 

SUMMARY OF REPRESENTATIONS 
 

Warwick Town Council: The Town Council raises no objections to the hanging 
signs or to the advertisement to the rear of the building to Theatre Street. 
The Town Council does however object to the advertisement to the front of the 

building. The advertisement is on a building in the Conservation Area where LPA 
policies require that particular care should be taken to ensure that 

advertisements enhance and preserve the character and appearance of buildings. 
The Town Council considers that the signage which is currently displayed is 

seriously injurious to the visual amenities and character of the Conservation Area 
by reason of their size, colour and positions and are contrary to LPA policies of 
the Local Plan (1996 - 2011). 

 
The Town Council therefore recommend that the signage should be reduced in 

size in order to be accommodated on a single line and that the signage should be 
limited to a single colour. 
 

CAAF: Part II Items - No comment. 
 

Warwick Society: The coffee shop next door to this shop was persuaded to 
tone down its logo in consideration of its proximity to the historic Market Hall 
Museum and we would ask that the factory outlet shop do the same.  The fascia 

sign comprising two lines of text is too large and the colours employed are too 
bright and garish.  It is unfortunate that the new shopkeeper did not consult with 

the Council before erecting advertising signs in the Conservation Area and 
without the benefit of planning permission.  The situation can now be rectified by 
Council refusing permission for the new signs and signs more appropriate to the 

shop's location put in their place. 
 

We also wish to object to the application of an opaque covering to the lower 
parts of the four shop windows, this should be removed and the windows used 
for display purposes as intended. 

 
The setting of listed buildings is specifically protected from adverse development 

in the Local Plan at policy DAP4 as is the Conservation Area at policy DAP8. 
 
 

 



RELEVANT POLICIES 

 
• DP2 - Amenity (Warwick District Local Plan 1996 - 2011) 

• DAP8 - Protection of Conservation Areas (Warwick District Local Plan 1996 - 
2011) 

• DP1 - Layout and Design (Warwick District Local Plan 1996 - 2011) 
 
PLANNING HISTORY 

 
The property was built as a Woolworths store but half has now been converted 

into a Costa coffee bar. A new shop front on this unit has been installed following 
a recent consent. 
 

KEY ISSUES 
 

The Site and its Location 
 
The property forms half of the original shop frontage, the whole building lying in 

the Conservation Area at a prominent position in the Market Place. The shop 
extends behind the Costa cafe. 

 
Details of the Development 
 

The proposal, as originally submitted, was for signage on the frontage 
(retrospective) and signage on the back (Theatre Street) where the loading bay 

is. This rear signage was subsequently omitted from this application. 
 
Assessment 

 
During the course of consideration of the application the agents were asked to 

consider reducing the size of the sign but declined to do so.  The application 
therefore has to be considered as submitted. 
 

The front signage is different to that on the adjoining premises, Costa and W H 
Smith, since it is in two lines, and includes a corporate 'logo' but the applicants 

have refused to amend it, since it is the company name and logo. It is 
considered, however, that this frontage signage is not sufficiently detrimental to 

visual amenity as to be unacceptable since it uses a similar position to the 
signage on the adjoining properties, it uses individual letters/logo fixed direct 
onto the stonework frontage and it is on a 'modern' building (c.1959). It is 

considered that the sign is neither 'strident' or intrusive and, therefore, that 
reasons to refuse the fascia signage are insufficiently strong. 

 
Furthermore, the building forms part of a frontage of modern buildings where 
there are a variety of signs and I consider the projecting sign and window 

graphics to be acceptable.   
 

RECOMMENDATION 
 
GRANT, subject to conditions listed below. 

 
 

 
 



CONDITIONS 

  
1  The development hereby permitted shall be carried out strictly in 

accordance with the details shown on the approved drawing(s) 1435 
Rev.d, and specification contained therein, submitted on 22 June 2010 

unless first agreed otherwise in writing by the District Planning 
Authority.  REASON : For the avoidance of doubt and to secure a 
satisfactory form of development in accordance with Policies DP1 and 

DP2 of the Warwick District Local Plan 1996-2011. 
 

INFORMATIVES 
 
For the purposes of Article 22 of the Town and Country Planning (General 

Development Procedure) (England) (Amendment) Order 2003, the following 
reason(s) for the Council's decision are summarised below: 

 
In the opinion of the District Planning Authority, the advertisement achieves 

acceptable standards of design and does not give rise to any harmful effects in 
terms of impact on the visual amenity of the Conservation Area or highway 
safety which would justify a refusal of permission.  The proposal is therefore 

considered to comply with the policies listed. 
 

----------------------------------------------------------------------------- 
 
 
 


